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Ho. Hama Program Channel Tipe Program = Rating Share
1 FIGHT BACK WBA FEATHER WEIGHT %1 Sport:Match 4186 100 338
2  |DUET SUPERBAMD LMGL-MIC RCTI Ertertainmen: Music 3644 8.7 237
3 [KDI(KONTES DAMGDUT TRI) 4 TFI Ertettainmert: bMusic 3,191 TE 247
4  [GERBANG TRI Ertettainment: Music 2,708 B4 195
5 |[GARUDA TERBAKAR TRAMS | Mews Special Mews 2512 6.0 19.2
E  [PERJALAMNARN CIMTA SANG R4 TFI Ertettainmert: bMusic 2369 SE 19.0
7 [LISERIEE-AJAMTER M %= MILARIL %1 Sport:Match 2148 51 M2
g [EMPAT MATA TRAMST | Information: TalkShow 2027 54 218
9  [EXTRANLGANZIA, TRAMNS | Entertainment: Comedy | 2126 S4 154
10 |RADJA DI RAJA TFI Ertettainment: Music 1,980 47 147
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Ho. Hama Program Channel Tipe Program Ho. Hama Program Channel Tipe Program
1 |BORM TO BE OiCHML Information; Documentary 1 [PEREIE O BAMDUMG T BTY Sport: Journalhighlights
2 |¥OUR MOTHER WEARS COMBAT B CCHRL Morvie: Drama 2 |SAMBUTAM GUB JARAR HARI AR BTY Filler: Public Announcemert
3 |OMCE UPCM & TIME THE DISCOWERE | STOON | Children:Series AnimiPuppe 3 |BALAD PERSIB BT Infarmation: TalkShaow
4 | GILLETTE WWORLD SPORT CZHRL Sport: Journalhighlights 4 |HUMTER ¥ HURNTER STOCON | Children: Series AnimiPuppe
5 |PARLSMNOIALR] CZHRL Mewys: Feature 5 |WARLMG TUMARITIS BT Ertertainment: Traditional
G [PAMGGEUNG BOMEWAS, STOON | Children:Series AnimPuppe E  (PAMDAL ARG BTY Information; Documentary
7 |SPAMISH JUDGES OCHML Maorvie: Actions2 dventure 7 |BANMDUMNG OTOMOTIF MARLA, BTY Information: TY Magazine
& |RIDERZ (JOURMEY ©OF THE ZoUL JAKTY | Information:Documertary g |FURNYMITH ERGLIZH ST Filler:Cthers
9 LA CUCARACHA CZHRL Morvie: Actioniddventure 9 |0 5B (0BROLAN PERSIE) BTY Information: TalkShow
10 [BECHD CZHRL Morvie: Drama 10 |IMTERMATHIO STOOM Filler: Cthers
*/ * % &'* &(()* * * 0/0 &'*
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Spot Date Product Channel |Start Time [End Time |Cum. GRP [Ave Freq( Cum. Cost |[Cum. Cost/ TVR|Cum. Reach%
1| 11/03/2007 | SNACK Y T A 08:04 08:04 2.43 1.03 4,800.00 Rp 197874 Rp 2.43
2 | 11/03/2007 | SNACK Y T A 08:04 08:04 4.85 1.03 9,600.00 Rp 197874 Rp 2.43
3 | 11/03/2007 | SNACK Y T A 08:23 08:23 7.58 1.02 14,400.00 Rp 189931 Rp 341 A
4| 11/03/2007 | SMACK Y T A 08:23 08:23 10.31 1.02 19,200.00 Rp 1861594 Rp 341 . " o 0
5 | 11/03/2007 | SNACK Y ™ B 14:06 14:06 1121 1.14 25,200.00 Rp 224835 Rp 416 /0( )/0
B | 11/03/2007 | SNACK Y ™ B 14:06 14:06 12,10 1.14 31,200.00 Rp 257752 Rp 417 ( / +--"
7| 11/03/2007 | SNACK Y ™ B 1417 14:18 12.75 1.22 37,200.00 Rp 291726 Rp 434 1 ) C+"C " A
l 5 ) 2285 |/
84 |17/03/2007 | SNACK Y ™ C 11:36 11:36 200.85 1.07 [553.800.00 Rp| 275731 Rp 46.83 "
85 |17/03/2007 | SNACK Y ™ C 14:01 14:01 20257 1.09 |[561,00000 Rp| 276942 Rp 47.23 55"5
86 |17/03/2007 | SNACK Y ™ C 14:01 14:01 20429 109 (56820000 Rp| 278133 Rp 47.23 "
67 |17/03/2007 | SMACK Y ™C 15:48 15:48 20575 1.08 [575400.00 Rp| 2796.58 Rp 47.49
88 |17/03/2007 | SNACK Y ™C 23:20 23:20 207.53 1.02 ([585,000.00 Rp| 2818.05Rp 48.10 A *1 "
69 |17/03/2007 | SMACK Y ™C 2336 2336 209.57 1.02 ([594600.00 Rp| 2837.29 Rp 48.18
90 | 17/03/2007 | SNACK Y ™C 23:54 23:55 21093 1.02 ([G04200.00 Rp| 286443 Rp 48.38 1,
91 | 17/03/2007 | SMACK Y ™C 24:32 24:33 21169 1.04 ([613,800.00Rp| 2899.52 Rp 48.42 " Kk
92 | 17/03/2007 | SMNACK Y TV C 24:47 24:47 21221 1.04 [623400.00 Rp| 2937.67 Rp 48.44
93 | 17/03/2007 | SMNACK Y TV C 24:58 24:58 21292 1.06 [633,000.00 Rp| 297295 Rp 48.50 >" o/
94 | 17/03/2007 | SMNACK Y TV C 26:09 26:09 213.48 1.11 642600.00 Rp| 3010156 Rp 48.52 ’C"580
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Spot Date Product | Channel |Start Time|End Time [Cum. GRP |Ave Freq( Cum. Cost (Cum. Cost/ TVR|Cum. Reach®
1 | 11/03£2007 | SNACKY ™ A 03:04 05:04 243 1.03 4,800.00 Rp 197874 Rp 243
2 | 11/03/2007 | SNACK Y T A 03:04 05:04 4.85 1.03 9,600.00 Rp 1978.74 Rp 243 "
3| 11032007 T A 08:.07 03:08 B.70 1.03 17 600.00 Rp 2627 B3 Rp 243
4 | 110352007 T A 03:19 03:20 9.04 1.04 24 600.00 Rp 2,833.02 Rp 2.87 ),5 ,20/
5 | 11/03/2007 | SNACK Y T A 08:23 03:23 177 1.02 30,400.00 Rp 258363 Rp 3.58 e
B | 110322007 | SNACK Y ™ A 03:23 03:23 14.50 1.02 35,200.00 Rp 242817 Rp 3.58
7| 11/03£2007 [SHACK W ™ C 09:43 09:43 16.20 1.09 41,200.00 Rp 254251 Rp 5.16 A #
' %(
74 |14/03/2007 | SNACK W ™ A 18:07 18:08 178.48 1.00 |55100000Rp| 3.087.13Rp 4593 ) -
78 |1403/2007 | SNACK W T A 18:43 1544 187.36 1.00 |560600.00 Rp| 259207 Rp 47.25 A
76 |14/M0372007 T A 18:57 18:57 184.25 1.00 |576600.00 Rp| 2568.30 Rp 47.60
77 |14/03/2007 | SNACK Y T A 19:30 19:31 20015 1.00 |585600.00 Rp| 254083 Rp 43.45 " "
78 |14/03/2007 | SNACK Y T A 193 1931 206.02 1.00 |600G00.00 Rp| 281522 Rp 43.45 "
79 |14003/72007 | SNACK Y ™ A 20:32 2033 210.37 1.00 |B12B0000 Rp| 281201 Rp 49.16
B0 |14/03/2007 | SNACK Y T A 20:33 20:33 214.63 1.00  |624 60000 Rp| 281017 Rp 49,16 "
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B Arianna - AGB Nielsen Media Research

Customer Experience Survey

ariaNNQ

We invite you to join our Customer Experience Survey to improve the quality,
reliability and performance of AGE Soft software and services.

Our purpose is to gather information about the way you use our software in
order to identify trends and usage patterns.

If you accept, we will also periodically download a small file frem your computer
that enables us to collect information about specific errokyyou encountered
while using AGE software.

When available, new help information about the errors will also be
automatically downloaded.

Mo personal information, such as name or address, will be collected and you
won't be asked to complete any survey nor won't you be contacted by any

salesperson: it is simple, user-friendly and completely anonymous.

You can leave this program at any time by clicking Help/Customer Options to
return to this dialog box.

W Participate 6 Do nat Participate
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